


2024
SUSTAINABILITY

REPORT



We have once again secured our place among the

Largest Industrial Enterprises in 2024.
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ENVIRONMENTAL FOCUSPRESENTATION TAYPA AND 
SUSTAINABILITY

SOCIAL FOCUS GOVERNANCE FOCUS APPENDICES
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We began our journey 
In the textIle Industry 
47 years ago by supplyIng fabrIcs,
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WE PRODUCE 
SUSTAINABLE SOLUTIONS



WE PRODUCE 
SUSTAINABLE SOLUTIONS
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BASED ON 
EXPERIENCE.
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 CHAIRMAN’S MESSAGE
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M.Mesut Toprak



 CEO’S MESSAGE
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Burak Karaarsl
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RESPONSIBILITY IN 
EVERY PROCESS
EVERY PRODUCT.

EFFICIENCY IN



 CORPORATE PROFILE

TEXTILE

 ENERGY
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COPARATE PROFILE
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We began our journey 
In the textIle Industry 
47 years ago by supplyIng fabrIcs,

GLOBAL SUPPLY CHAIN

TURKIYE

1 2 3 4
HEADQUARTER ERGENE SILIVRI BOLU
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KRALJEVO

777

CAIRO/AL OBOUR

7.404

SERBIA EGYPT
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We began our journey 
In the textIle Industry 
47 years ago by supplyIng fabrIcs,

ALGERIA

RELIZANE / SIDI KHETTAB
&

SHIRT
SHIRT

PANTS

3.797
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CORPORATE PROFILE
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EMPOWERING THE FUTURE OF THE INDUSTRY 
THROUGH THE STRENGTH OF ITS LEGACY.
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EMPOWERING THE FUTURE OF THE INDUSTRY 
THROUGH THE STRENGTH OF ITS LEGACY.



EMPOWERING THE FUTURE OF THE INDUSTRY 
THROUGH THE STRENGTH OF ITS LEGACY.

To be an innovative, agile, reliable 
and indispensable supplier of 

global clothing brands, 
which takes sustainability as a basis.
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 OUR VALUES
Honesty

Fairness

Positive Approach

Confidentiality

Flexibility
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 OUR FOUNDATION STORY
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 OUR SUSTAINABILITY TRANSFORMATION JOURNEY
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 KEY INDICATORS

PURSUING 
SUSTAINABLE 
GROWTH 
IN THE 
GLOBAL MARKET.
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 2024 DEVELOPMENTS
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Into An R&D Center
 



R&D AND INNOVATION
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R&D AND INNOVATION
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STUDIO360O

CREATAY
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DIGITALIZATION AND INFORMATION SECURITY 
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SUSTAINABILITY APPROACH AND GOALS
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Female Employees

Human Resources

Goals
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 SUSTAINABILITY APPROACH AND GOALS
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SUSTAINABILITY APPROACH AND GOALS
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SUSTAINABILITY APPROACH AND GOALS
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 FROM STRATEGY TO ACTION: 
 OUR SUSTAINABILITY ORGANIZATION
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MATERIALITY ANALYSIS: METHODOLOGICAL APPROACH
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STAKEHOLDER ENGAGEMENT AND COMMUNICATION
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Stakeholder Group   Channels
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 CORPORATE MEMBERSHIPS AND PARTICIPATION 
 IN INITIATIVES
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 CONTRIBUTION TO THE SUSTAINABLE 
 DEVELOPMENT GOALS (SDGs)

 
 

 
 

 

 
  

 
 

 

56



 

 

 

 

 

  

 

 

 

 

 

 

 
 
 

 
 

57

 



RESPONSIBLE PRODUCTION
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PRODUCT QUALITY AND SAFETY
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SUSTAINABLE RAW MATERIAL MANAGEMENT

 

• 

• 
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MANAGEMENT OF CHEMICALS

2022
2021
2020

2024
2023

CHEMICALS USED PER PRODUCT (KG) ENVIRONMENTALLY FRIENDLY CHEMICALS USED PER PRODUCT (KG)

2022

2021
2020

2024

2023
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SUSTAINABLE DESIGN AND 
CIRCULAR FASHION APPROACH
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ENERGY AND EMISSIONS MANAGEMENT 

*Tayeks Ergene Laundry
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 INNOVATION AT EVERY STEP, 
SUSTAINABILITY AT EVERY STEP



ENERGY AND EMISSIONS MANAGEMENT 

ELECTRICITY CONSUMPTION PER PRODUCT

2024
2023
2022

2021
2020

NATURAL GAS CONSUMPTION PER PRODUCT

*

2024

2023*
2022

2021

2020

CARBON EMISSIONS PER PRODUCT

                    *

TOTAL CARBON EMISSIONS

Ürün ba na karbon emisyonlar  2024 y l nda baz y l 2018’e göre 29% azalm r. 
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ENERGY AND RENEWABLE ENERGY PROJECTS
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WATER MANAGEMENT
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WATER CONSUMPTION PER PRODUCT*

WATER USED PER PRODUCT IN THE WASHING PROCESS

2024
2023
2022

2021

2020

 
2023
2022

2020

2021

Calculated and reported based on Higg FEM data verified by independent audit firms.
Note: Calculations are based on water usage and production units of our own factories located in Türkiye

2024
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ZONE TECHNOLOGY

63 32
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WASTE MANAGEMENT AND ZERO WASTE APPROACH
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TEXTILE WASTE PER PRODUCT (KG)

2022

2021
2020

2024
2023

PAPER WASTE PER PRODUCT (KG)

2022

2021
2020

2024
2023

PLASTIC WASTE PER PRODUCT (KG)

2022

2021
2020

2024
2023
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HUMAN RESOURCES
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DISTRIBUTION OF TOTAL EMPLOYEES BY AGE GROUPS DISTRUBITION OF TOTAL EMPLOYEES BY EDUCATION LEVEL
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EMPLOYEE DEVELOPMENT AND TALENT MANAGEMENT
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OCCUPATIONAL HEALTH AND SAFETY (OHS)
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CUSTOMER SATISFACTION
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SUPPLY CHAIN MANAGEMENT

92

 



93



SUPPLY CHAIN MANAGEMENT
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Taypa periodically
evaluates its suppliers
based on 12 different

criteria.
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Obtaining raw materials from soil, 
cotton or animals, growing cotton products,

agriculture, animal husbandry, etc.

Production of materials that go
directly into the finished product,

yarn (extrusion, spinning, etc.),
accessories (such as buttons,

zippers or rivet strips), dye
and other chemicals (such as
ink, adhesive or resin), leather

preparation (including tanning)

Processes such as fabric knitting, 
weaving, bleaching,dyeing, finishing and

washing.

Assembly and production of final products, cutting,
sewing, washing, item dyeing, embroidery, printing, 

quality control, ironing, packaging
processes as well as home

workers and hand working.
95

THE SUPPLIER RATING SYSTEM



CORPORATE SOCIAL RESPONSIBILITY
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CORPORATE GOVERNANCE APPROACH
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RISK MANAGEMENT 
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ETHICS AND COMPLIANCE 

1.802

101



   

102

  

 



HEAD OFFICE FACTORIES
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PERFORMANCE INDICATORS

2022 2023 2024

3.230 2.817 2.898
2.255

975
1.982
835

2.045
853

3.230 2.817 2.898

3.217 2.817 2.898
2.244 1.982 2.045

973 835 853
13 0 0
11 0 0

0 02

3.230 2.817 2.898

2.253 1.982 2.045
3.228 2.817 2.898

975 835 853
0 02
0 02

00 0
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2022 2023 2024

3.230 2.817 2.898

1.714

1.058

1.526

889

1.539

943
204 176 190
242 211 210

12 15 16

3.230 2.817 2.898

1.168 877 775
1.917 1.752 1.838

188 285145

0 00
30 3735

126 9

50 + 

39 4941

11 1512

28 3429

50 + 
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2022 2023 2024

72 70 65

44 40 22
28 30 43

66 48 34

19 1342
29 2124

63

50+

8 6 1
63 62 52
1 2 12

71 71 91
0 13 11
13 34 25

103 128 72
79 99 51
24 29 21
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2022 2023 2024

2.062 1.508 1.036

1.276 877 595
786 631 441

1.231 1.024 592
994 563688
122 7057

50+

50+

1.372 730 539

650 697 437

40 81 60
1.976 2.140 1.225

1.248 1.281 695
728 859 530

3.613 3.634 8.636
62.775 50.82778.528
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2022 2023 2024

13

19 13
22 13

65 105 77

1.803 643 591
392 137 119

 

2.195* 780** 710

42 47 48
12 10 11

4 4 4

2.750 3.171 2.640

17.386 17.185 18.153

0 0 0

  



2022 2023 2024

1 0 0
1*** 0 0

163 150 11
28 15 0

0 00

2022 2023 2024

5.489.913 4.767.632 4.351.098

10.411.005 10.836.496 10.581.772
2.664.625 2.848.099 2.653.357

6.358.64

10.989.752 11.017.325 9.689.770
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2022 2023

330.239 368.408

706.293 555.228

771.235 828.696
174.761 168.724

485.999299.101

2 SO2 Toz x

3.177.7794.536.868

3.554.610 2.148.245
32.11436.262
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2024

229.705

452.551

635.640
86.995

445.655
2.959.183

2.196.490
40.058



GRI CONTENT INDEX
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